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Aim
The aim of this study was to investigate the relationship between implicit and explicit perceived healthfulness and
ambivalence before and after consumption.

Method

Consumers (n=79) evaluated Dark Chocolate and Peanut Butter using implicit and explicit methods.

* Implicit method
* Single Category Implicit Association Test (SC-IAT)

* Explicit methods
Click the corresponding buttons to correctly categorize items into groups as fast as you can. ¢ A- :Fe Ct i V e A m b i V a | e n C e ( PA N AS)
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These are the three groups and the items that belong to each:
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* Appetite for Sweet and Savoury
* Food categorization task
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Candy, Dessert, Ice Cream, Cola, SR

Dark Chocolate Peanut Butter

Pre ‘ | Post | Pre 2 . | Post Food
Consumption Consumption Consumption Consumption Categorization
Tasks Tasks Tasks Tasks Task

e Initial Combined * Initial Combined ¢ Initial Combined e |nitial Combined
Warm up (20 Trials) Warm up (20 Trials) Warm up (20 Trials) Warm up (20 Trials)

e Initial Combined Test * Initial Combined Test e Initial Combined Test e |nitial Combined Test
(40 Trials) (40 Trials) (40 Trials) (40 Trials)

e Reversed Combined * Reversed Combined e Reversed Combined e Reversed Combined
Warm up (20 Trials) Warm up (20 Trials) Warm up (20 Trials) Warm up (20 Trials)

e Reversed Combined * Reversed Combined e Reversed Combined e Reversed Combined
Test (40 Trials) Test (40 Trials) Test (40 Trials) Test (40 Trials)

e PANAS * PANAS e PANAS e PANAS

e Chocolate Liking * Hunger/Appetite e Peanut Butter Liking e Hunger/Appetite

* Chocolate Craving
e Hunger/Appetite

e Peanut Butter Craving
e Hunger/Appetite

Results and Conclusions

* The expected connection between perceived healthtulness and ambivalence around consumption for the selected
products was not detected.

* These results could be due to a low overall association with either healthy or treat, therefore reducing the initial conflict
between positive and negative effects of consumption.
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